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Duluth Huskies Baseball Game
July 16th

Dul ut hos Wad

Join us July 2009

Wade Stadium _ _
101 North 35thAve West L ook I ns i de
In Duluth, MN NAHBG6s paper onff EPA

What you should know about lead

The game starts at 7:05 pm!
NAHB Designation Courses

Join us on July 16at Wade Stadium to watc Certified Aging in Place Specialist
the Duluth Huskies play against the Brainef and Certified Green Professional
Lakes Area Lunkers. Both courses will be offered in August

BAMOs Legisl at gve
BAM gives us information about

all of those warranty bills from

this past legislative session

For $10.00 per person we can eat, drink, ar
socialize. Oh, and

baseball game to watch! For this $10.00 we
get a soft drink, hot dog, and a ticket to the
Huskies game. At this price you can afford to bring the whole family.

a

You do need to call, amail, or fax an RSVP
to the ABA office to sign up for this event.
2187225707, fax 2187221448 or email: aba@abamn.org



mailto:aba@abamn.org

ABA MEMBER EVENTS CALENDAR

JULY 2009

317

ABA Office Closed for Independence Day

14 i Board of Directors Meeting 7:00AM ABA
16 i Duluthi Superior Huskies Baseball game
Wade Stadium
207 Annual Dinner Comm. Mtg Noon ABA
AUGUST 2009
11 7 Exec. Committee Meeting 7:00AM ABA
17 i Marketing and Communication Strategies
for Aging and Accessibility (CAPS 1)
I Hermantown Public Admin Bldg
18 i Design/Build Solutions for Aging
and Accessibility (CAPS 1)
I Hermantown Public Admin Bldg
19 i Business Management for Building Profess
T Hermantown Public Admin Bldg
20-21i Green Building for Building Professionals

(2-day Courséd) Hermantown Public Admin Bldg

SEPTEMBER 2009

7
8

17
18

ABA Office Closed for Labor Day

|
i Board of Directors Meeting 7:00AM ABA

T Member Night Oui Ferguson Enterprises
[

BAM Pheasant Hurit Rochester, MN

iongls

SCAFFOLD ADVERTISING RATES

Business card s$15060 2f.
Banner ad size #5025 o
Yapagei 3. 750 x 50 $260.005 ¢
Ypagei 7. 50 x 50 &$300.8M0
FullPagei 7. 50 x 1 0 &450.00

THESE ARE SIX MONTH RATES

Deadline: 20" of each Month.

Payment of ads are billed and due upon
receipt. Pre-payment is acceptable and
appreciated. Credit Card Payments are
available.

Advertisers i are active members of
ABA, BAM or NAHB.
Advertisements are to be appropriate con-

tent for this publication.

Distribution: 400 copies each month,
emai led to ABA Membe
MN, Chamber of Commerce, City Mayors

in our area, other building trade associa-
tions.
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Arrowhead Builders Association
2009 Board of Directors

President:
Keith Kylmala
Kylmala Truss

Immediate Past President:
Terry Hammack
Anderson & Hammack Construction

President Elect:
Marty Knezovich
Knezovich Home Design

Secretary/Treasurer:
Jim Rich
Cities of Hermantown & Two Harborg

Directors:
Bob BelkF
Bel |
Jim Carlson
Retired
Eric DeGonia
Come Alive Audio
Tony Gagnon
wHomestegd Construction
Frank gerard
3Cagmpbel | 6s
7Rag Moe
Raymond Moe Construction
Curt Slowinski
Slowinski Construction
Bob Wallner
Retired
Jim Wallner
RWC Construction
Jill Winkler
North Shore Mortgage
* Life members

60s Remodeling

D

Do It

Best

r

L

SThe Arrowl@a@u@e@As’sociatioHnB{sAeﬁs 8 offici;il puplication of Arrowhead Buil
Association. This newsletter is published and distributed monthly to its members and oth
associated with the building industry. Neither the advertisers, nor ABA will be responsible or

for misinformation, misprints, typographical error, etc., herein contained.

Contact Paul for advertising or article placements in the Scaffold.
This newsletter is created for the ABA members by Paul Manning.
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President 6s Col umn

Summerishereandth®d4f July is upon us. Howe
string of nice days in a row. As | write this article it is 51 degrees and overcast.
ready for a long stretch of nice days.

We did have a beautiful day on Juné'i&r the annual DuWayne Lenius Golf Outin

Although the number of golfers was slightly down this year, all experienced an awe-

to ABA members to socialize with other members. So much can be learned from your fellow A
members. When was the last time you took advantage of such an opportunity?

| want you to take a moment and ponder the

"Every man owes a portion of his time and his income to the business or industry in which he egrns his
living." Theodore Roosevelt

The ABA supports your industry. Becoming a member and making the investment by paying ygur
dues is just one aspect of being a member. Becoming an active member brings you a greater feturn on
your investment. How can you become active?

How about attending a member event?

Joining a committee.

Participating in Builder Day at the Capital.

Having a great time at the Annual Dinner.

Sending a letter to your representative regarding pending legislation.
Stepping up to become a member of the Board of Directors.

All of the above and many other opportunities will help build a stronger ABA, help you become
at what you do, and will help enhance the industry from which we all make our living. Please dp get
involved. You owe it to yourself and you will see a greater return on your membership investmgnt.

It is that time of the year where we begin to look at the Board of Directors for the next calendarjyear.

A board with a good mix of new members and experienced members is a productive board.

always looking for members to join the Board. We meet every other month at 7 am on the secgnd
Tuesday. Please do consider joining us. We have a good time and you will be recognized as § leader
of this fine organization. Please contact myself or any other board member for details.

Have a great July.

Keith Kylmala
Kylmala Truss

Arrowhead Buil ders Assjoci
The Arrowhead Buil ders Associ afti or
educate, and enhance the building industry.

Arrowhead Buil ders Asgoci
To be the regionds primary regour
customers; setting the standard for integrity, value and trust.



Arrowhead Builders AssociatioMembership Fitness Update

Thank you for your continued support!

Black Woods Grill & Bar 1999
Carlson Duluth Company 2006
Cartier Agency, Inc. 2003
Como Oil & Propane 1998
Duluth News Tribune 1970
Ferguson Enterprises 1990
Gilbert Contracting, Inc. 1990
Kuettel & Sons, Inc. 1995
North Shore Mortgage 1983
Northland Gultter, Inc. 1994
Proctor Builders/Just Ask Rental 2000
Riverside Flooring, Inc. 1992
Ron Pope Construction 1994
Terrazzo & Concrete Restoration, Inc. 1999
Tri-State Builders Supply 1994
Westerlund Custom Builders, Inc. 2004
Young & Associates, Inc. 1988
A-1 Refrigeration of Hibbing, Inc. 2007
May Memberships up for Renewal:

Arrowhead Abstract & Title Co. 2005
Beacon Bank 2002
Grove Lawn Irrigation 2008
Home Beautifier Co, Inc. 1969
Lakeview Castle, Inc. 2008
Leigh Thomas Construction 2008
Neighborhood Housing Services 2004
June Memberships up for Renewal:

Belknap Electric, Inc. 2006
Country Trucking & Excavating 2005
Johnsondés Carpet One2007
Northstar Insulating Systems 2004
Verizon Wireless 2008

July Memberships up for Renewal:
Amerigas

Better World Builders

Bobcat of Duluth

Campbell 6s Do It
City of Hermantown/City of Two Harbors
Curtis Oil & Propane Co.

Duluth Stove & Fireplace

Easy Housing of Duluth

Hovland, Inc.

Jay Litman Construction

Kolquist, Seitz & Goldman

London Road Rental Center

Miller Creek Lawn & Landscape
Northern Trends Building & Design
Northwoods Construction

Overhead Door of Duluth

Seppi Bros Construction

Somrock Construction

The Carpentry Works

The Fireplace Corner

Vesel Construction, Inc.

WLSSD

Augqust Memberships up for Renewal:
AA Roll-off Services, Inc.

Arrow Lift

Hermantown Federal Credit Union

J & R Sundberg Construction

Republic Bank

United Products

Dropped Memberships from April:
Advantage Systems Group

Lake Country Power

Lake Region Storage

Nor md s
Pickwick Restaurant

REMEMBER YOUR MEMBERSHIP
DOES NOT COST, IT PAYS!

1998
2008
2001

BeslO90Cent e

1997
1998
2007
1992
1992
1994
1990
2002
2001
1997
1992
1985
1997
1997
1992
1990
1989
1998

2007
2007
1993
2005
1987
1999

2004
1998
2004

Dream Buil der s2003

1998

wemiztme e DO BUsIiness with a Member



NAHB Professional Designation Program Courses

August 17, 18, 19, 20, 21, 2009
8:30- 4:30 PM (includes lunch & breaks)

Instructor: M.M. (Mike) Weiss, CAPS, CGR, CGB, GBI, GMB
Hermantown Public Administration Facility
5105 Maple Grove Road, Hermantown, MN 55811

Cost for Green Building (2 day course): $400 NAHB Members $450 NorMembers

Cost for Business Management: $200 NAHB Members $225 NorMembers
Cost for CAPS I: $200 NAHB Members $225 NorMembers
Cost for CAPS II: $200 NAHB Members $225 NorMembers

There will be a discount: Take 3 day$ 1 day 50% Off, Take 4 days 1 day 75% Off, Take 5 days 1 day FREE!

Monday, August 17
Marketing and Communication Strategies for Aging and Accessibility (CAPS I)

Topics include: background on the older adult population; communicating techniques successful with thig age

group; common remodeling expenditures and projects; accessing thaeraglage remodeling market.

Tuesday, August 18

Design/Build Solutions for Aging and Accessibility (CAPS 11)
Topics include: codes and standards; common barriers and solutions; products ideas and resources.

Wednesday, August 19

Business Management for Building Professionals

Topics include: planning, organizing, staffing/directing, controlling; basic management tools such as de
a business plan and implementing procedures to monitor efficiency and profitability. There are 6 hours
tion Credits for this course. This course is required for CGP and CAPS designations.

Learn how green homes provide buyers with lower energy costs and higher valuedahisairse for building

lopir
Edu

professionals discusses strategies for incorporating 4maiéding principles into homes without driving up the

and better longerm value. Techniques are also discussed for competitively differentiating your home proglucts

cost of construction. You will learn how green homes provide buyers lower maintenance, better indoor :]jr qua

with increased indoor environmental quality as well as energy and resource efficiency. There are 12 hoyrs of

Continuing Education Credits for this course, 2 hours are Energy Code related. You must attend both d3
these credits.

REGISTER BY AUGUST 3, 2009

Company Name: Address:

ys fol

Phone: Fax: Cell: Email:

Names of those attending, and dates:

Charge to my credit card: Type # Exp: CVVv2*

Address on account: Your Signature: X

Mail with payment to: Arrowhead Builders Association - 802 Garfield Ave- Duluth, MN 55802

Phone 2187225707, Fax 2187221448, emailaba@abamn.org *3 digit security code located on back of card near signalure
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Member Event June 15, 2009
DuWayne Lenius Golf Outing
Cloquet Country Club

18 teams played, for a total of 68 players

A total of $835.00 was collected for BAM-PAC.
$450.00 for Performance Packs
$135. 00 for Mulliganés, Putt O
$250. 00 for the Armdéds Length R

We started at 11:00, after the putting contest was over. The day was sunny
and warm.

First Place:

went to Come Alive Audio. They won $400.00 and the traveling trophy

Putting Contest John Simpson Come Alive Audio
Marshmallow Smash Alan Anderson Riverside Flooring

Longest Drive #5 Greg Aker Raymond Moe Construction
Longest Putt #9 Scott Wojtysiak Reliable Agency

Longest Putt #16 Ed Mednansky United Products

Closest to the Line #6 Efrain Alvarez Billman Construction

Closest to the Line #16  Scott Wojtysiak Reliable Agency

50/50 Arms Length Raffle for BAM-PAC winner won $250.00. The winner was
Jeff Coenen from Johnson Insurance Consultants.

Curt Slowinski, chair of the Golf Committee, officiated the awards, door prize
drawing, 50/50 Raffle and thanked everyone for their donations and support.

(7))



Thank you to these Sponsors of our Golf Outing

Major Sponsors: Kylmala Truss; North Shore Mortgage; The Builders Group

Highest Scoresponsored byHomestead Construction
Closest to Linesponsored byHOL Blue Flame Gas& Minnesota Energy Resources Corp
Longest Puttsponsored byRiverside Flooring; Out There Advertising
Longest Drivesponsored byProctors Builders & Marvin Windows ; Manion Truss
Hole-in-One $10,000orize sponsored byLiscomb-Hood-Mason Insurance&
Johnson Insurance Consultants
Putting Contest sponsored byCome Alive Audio
Marshmallow Smashsponsored byMillennium Media
Hit i N T Stick Contestsponsored byShamrock Productions

ALSO THANKS TO THESE HOLE SPONSORS:

Acme Tool Kolquist, Seitz, & Goldman

Anderson & Hammack Construction  Krause Sheet Metal & Heating

Billman Home Center Marty Knezovich Home Designs

Brock White Ray Moe Construction

Campbell 6s Do It Best GEemtaemdos Cabinets
Carlson Duluth Company Slowinski Construction

Diamond Drilling & Supply Tarnowski Brothers Construction

Hermantown Federal Credit Union The Tile and Stone Co.

Johnson's Carpet One Walsh Building Products

JohnsonMertz

Tent and table & chairs for registration sponsored byt.ondon Road Rental

PLUS, AVERY BIG THANK YOU

TO ALL OF THE GOLFERS AND THE VOLUNTEERS
WHO HELPED WITH
THE DUWAYNE LENIUS ANNUAL GOLF EVENT!

Gloria Allan,Bank of America Home LoanSandy BlomFerguson Enterprises
Mary Lou & Bob CarlsonRetired- ASDCO/ Division of the Jamar Corporation
Gregg Boomgard,iscombHoodMason InsuranceEric DeGoniaCome Alive Au-
dio, Patrick GranholmCome Alive AudioKeith Kylmala,Kylmala Truss Shirley
Lenius,Russ LiupakkaMinnesota Energy Resources Caiplie McDonnel ECO,
LLC, Tina MoralesThe Builders GroupDee MunsonThe Woman Todayurt Slow-
inski, Slowinski ConstructiorBob & Helga WallnerRetiredi RWC Construction]ill
Winkler, North Shore Mortgage




Memberto-Member News!

Pictures from the DuWayne Lenius Annual Golf Outlng'

TR

- —

There are over 100 pictures from the golf outing on the Facebook page of Arrowhead Builders Asso-
ciation. And yes, there are | ots more of guys



hﬂ]l LDERS »
ASSOCIATION OF MINNLSOTA

Janvary 7th - 10th, 2010
Holiday Inn Hotel, St. (loud




ARROWHEAD BUILDERS ASSOCIATION

Committee Descriptions

Marketing Committee:
Works to increase ABAO6s visibility. Pr omdt es
Assists other committees and task forces in communicating their message.
Considers using a public relations firm for creative assistance with various events.
Conveys to the community all of the events, services, and programs the ABA provides.
Publicizes member recognition.

Membership Committee
Recruits new members and helps to retain current members.
Develops membership drives and other methods to recruit new members.
Conducts New Member Orientation sessions.

Education/Scholarship Committee

Provides education and continuing education for ABA members, general public, and others in ghe
building industry.

Provides educational opportunities with Members Night Out task force.

Reviews Scholarship applications and chooses recipients.

Government Affairs Committee:
Monitors local, state, and national government issues affecting the building industry.
Provides a voice to government officials to communicate our issues.

Special Events/Summer Picnic Committee
Responsible for coordinating and implementing task forces relating to special events.

DuWayne Lenius Annual Golf Quting Committee
Planning of the annual golf outing including date, time, location, prizes, sponsors, etc.

Homes on Parade Committee:
Plans and promotes event, including setting guidelines for participation, fee structure, deadlings,
ways to increase builder participation, and increasing traffic.

Home Show Committee
Works closely with the production company and ensures a positive relationship.

Annual Dinner Party Committee:
Planning of the annual dinner party including date, time, location, entertainment, sponsors, etq

Remodelers Committee
Represents the remodeling industry in l oc
This committee addresses issues that are important to the remodeling industry.

If you are interested in joining any of the committees listed above or would like more information, please
free to contact the ABA office by phone or email.



As an NAHB benefit, members have access to discounts and savings op-

portunities offered by many top companies. All programs, rates, and
%ember pricesare subject to change without notice.

d‘ anta When making contact, the companies below request that callers identify
e nm--- themselves as members of the National Association of Home Builders.
For more information about NAHBO6s Menm

Lindsley at 808368-5242 x8273 or via-enall attlindsley@nahb.com

m @ andham Hotel Group

GM Exclusive pe| | E Co
& s Offer Corgoratlo

A
o o b
412 753 Sb’&@

- e <=: an
MICNARD D CRSsmtLL

Endless Vacation Rentals
Bank of America

@
Financial Services FedEx Offlce
SPACE BY *I# PitneyBowes DEPOT-:

WILLIAMS _
_ SmallOffice Series PAYCHEX" Office Depot

P e Sl

OMAHA

SVINS

Omaha Steaks

BY WYNDHAM WORLDWIDE

SCOTSMAN Pitney Bowes Paychex® Payroll NAHB
Williams Scotsman Processing B cact
Center .~
= ~ www.nahb.org/careers
LE sOiveras
Hertz Rental Cars PAYMENT SYSTEMS® Roadway
Solveras Payment Systems your way.

\YELLO :W__ /| Roadway Express
Creating Possibilities. Yes We Can. SWHMI

Yellow Freight

L SN
/ch 123 4567 290 1234 §
“;] S s wouats DIZMSETE0 e
N 7 u R AL i FuELomY G8TE583210 7298 ceancnn

by Continental Western Group ™ SuperAmerica SuperFleet

Continental Western Insurance \/

verizonvireless
Verizon Wireless

The Builders Group (TBG)
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http://www.osincentives.com/promo/nahb
http://www.nahb.org/generic.aspx?genericContentID=35284
http://www.nahb.org/generic.aspx?genericContentID=35284
http://www.dell.com/content/topics/promo.aspx/assoc/nahb?c=us&cs=04&l=en&s=bsd
http://www.savewithups.com/nahb
http://www.savewithups.com/nahb
http://www.nahb.org/generic.aspx?genericContentID=108111
http://www.nahb.org/generic.aspx?genericContentID=108111
http://www.dell.com/NAHB
http://www.dell.com/NAHB
http://www.nahb.org/generic.aspx?genericContentID=1711&sectionID=147
http://www.nahb.org/generic.aspx?genericContentID=1711&sectionID=147#mastercard
http://www.nahb.org/generic.aspx?genericContentID=1711&sectionID=147#mastercard
http://www.1800members.com/new/NAHB
http://www.1800members.com/new/NAHB
http://www.nahb.org/generic.aspx?genericContentID=108121
http://www.nahb.org/generic.aspx?genericContentID=108121
http://www.willscot.com/products/mobile-offices.html
http://www.willscot.com/products/mobile-offices.html#williams
http://www.paychex.com/partnerspres/payroll/5685/index.html
http://www.paychex.com/partnerspres/payroll/5685/index.html#paychex
http://www.paychex.com/partnerspres/payroll/5685/index.html#paychex
http://www.officedepot.com/promo.do?file=/promo/pages/0302_hoa2.jsp
http://www.officedepot.com/promo.do?file=/promo/pages/0302_hoa2.jsp
http://www.nahb.org/generic.aspx?genericContentID=1714
http://www.nahb.org/generic.aspx?genericContentID=1714
http://www.solveras.com/nahb
http://www.solveras.com/nahb
http://www.nahb.org/generic.aspx?genericContentID=1715
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http://www.1800members.com/new/NAHB
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http://www.tbgmn.com/
http://www.superfleet.net
http://www.verizonwireless.com/b2c/index.html
http://www.verizonwireless.com/b2c/businessSolutions/mybiz/index.jsp

OSHA s
Pneumatic Nail Gun

Safety Tips

Mail gumse drivea nails and staplas into building mMmaterials.
Injuriea or fatalities can result from iMproper ueea.

Hazards
The cparator and coworkars are at rigk. Eyes, hamnds and fir-
gemns are eapecially =t sk Maile can:
= Splirt=r or bloww out fragrmentz from the materal.
= Purnctura the back of the mataerial.
= Fire completaely through the materal and strike wworkemns
behind the mailing surface,
= Pozs comact hazards, such as nails striking slectrical wiras.

i o o To-odl Typaes
Ssaquential tools: Require moss workpiece contact) to be
depressad before the trigger is pullaed.
= Two-step saquence makes accidental firing les=a likaehy.
= Can b= used for most nailimg tasks.

Comntact tools: Tool fires anytime te trigger and moess e rk-
pigcs comtact) ars both depressaed.
= Trigger zan ba hald down to allow “bump firing ™.
= Llzea for mailing on flat surfaces.
CALITIOM:
=  trigger i2 depre=sad | the tool will fire arytime the noss =
depresasdd: can aleo causs urmsrantesd doubla fiing of nails.

Safe Work Practices arsd PPE

= Follow manufacturars tool labalz and oparatimg manwal.

= Waar safety glasses with side shialds.

= Mawvar defeat or modify safety featuras.

= Koap fimgaerns away from trigge rwhen not driving nails.

= Saequantial tools hawve reduced risk of accidental and
double firing.

= Ayoid line of fire hamm s inm fromt of ard behind matearial;
position yoursel (especialbly your free hand) out of the line
of fire. Mewvar poirt nail gun at anyons. Watch for covworkarns
behind the mailing surface.

= Oizcomnact the gun to parformm maimsnancs, mowve to
ancothar work area, or clear jams.

= Train on sgfe oparating procedures, propsar body placs
rmiarnt and cormact PPE wusa.

= MNOTE: Tha tool must mest applicable OSHA guarding standands

i Oocapational
Hafety and Health
A i
LS Departrnent of Labor
wwnew wonishes agooe BB 3 F 1 -0EEHIA

A - 4




Building Inspection i Itemized Building Permits for the City of Duluth, MN

June 2009 June 2008
June Year-to-Date June Year-to-Date

number| valuation] number valuation| number| valuation|] number| valuation
New Residential
One family dwellings 5 800,283 13| 2,592,658 2 726,323 18| 4,543,277
Townhouse
two family dwellings 4] 930,013
three/four family dwellings
five/more family dwellings 4| 4,876,738
Total New Residential: 5 800,283 13| 2,592,658 2 726,323 26| 10,350,028
Hotels/motels etc. 1] 8,000,800
Other non-housekeeping 1 248,000
Total New Non-Houskpg: 2| 8,248,800
New Non-Residential
amusement/recreation 1] 9,575,200 1] 9,575,200 1 877,842
churches/religious
industrial buildings 1] 3,200,000 1{ 3,200,000
parking garages
service station/repair garage 1 640,000
hospital/institutional 1{ 2,700,000
office, bank, professional 2| 1,034,300 1| 580,000
public works/utility
schools/educational
stores/mercantile 1] 2,200,000 2| 2,279,900
other buildings 2 21,900 13| 2,593,700 3 62,034 6 72,282
garage/carport 20 333,110 43 680,525 13 208,168 44 625,045
structures not buildings 1 25,000 6 83,144
Total New Non-Residential: 24| 9,955,210 65| 13,966,869 18] 5,670,202 57110,975,069
Addition/alteration/repair:
alterations, residential 83 458,433 341 1,722,700 91 948,594 389| 2,683,761
additions, residential 4 76,834 15 959,571 7 723,661 32| 2,257,780
alterations, non-res 28] 10,344,251 63| 13,425,357 10 430,677 78(11,306,844
additions, non-res 3| 2,398,500 5] 2,429,338 2| 5,730,000 10(21,663,595
roofing/siding 146 945,320 422 3,318,206 167 879,458 646| 3,516,109
foundation permits 3 69,020 71 1,790,541 2 17,952 15| 791,675
Total Addition/Alteration: 267| 14,292,358 853| 23,645,713 279| 8,730,342 1,170(42,219,764
Total Building Permits 303| 25,491,516 943| 48,479,892 306|15,126,867| 1,272|63,544,861
Total Plumbing Permits 131 563,466 756| 2,392,618 148 705,097 740 2,723,628
Total Electrical Permits 144 276,351 800 4,190,070 202| 1,158,522 885| 5,179,485
Total Mechanical Permits 40| 1,394,366 226| 3,398,747 60 450,983 319| 4,269,920
Total Sign Permits 5 3,749 38 164,800 16 46,161 72| 283,395
Total Moving Permits 2 4 1 8
Total Use Permits 1 6 5 14
Total Mobile Home Permits 9
Total Sprinkler Permits
Total Window Box Permits
Total Wrecking Permits 9 29

(units) (units)




WHAT REMODELERS NEED TO KNOW

ABOUT THE EPA'S LEAD PAINT RULE

TheU.S. Environmental Protection Agersizead: Renovation, Repair and Paintimge governing the
work of professional remodelers in homes where there isblaseld paint was published in the Federdl
Register on Earth Day, April 22. The rule will take effect in April 2010.

The rule addresses remodeling and renovation projects disturbing mosextsgoardeet of potentiall
contaminated painted surfaces for all residential and multifamily structures built prior to 1978 thagare
inhabited or frequented by pregnant women and children under the age of six.

It requires a cleaning inspection after the work is completed and grants the remodeler flexibility if§ deter-
mining the size of the work area, which can reduce the size of the area subject to containment.

The EPA rule also | ists pr ohtordh burnsnglandwsimghighpat afic t i ¢
guns and higtspeed equipment such as grinders and sanders unless equipped with a HEPA filte

Additionally, the rule establishes required lessde work practices, including posting warning signs f@r
occupants and visitors; using disposable plastic drop cloths; cleaning the work area with HEPA vlacuum-
ing and wet washing; and individual certification through a training course.

The full rule and brochures for consumWaebsiteand r
A 2006 NAHB study on leadafe work practices showed that a home was better off after a remoddl than
before, as long as the work was performed by trained remodelers who clean the work area with EPA
equipped vacuums, wet washing and disposable drop cloths.

Summary of the Rule
Review the points below for a quick summary of the new EPA lead paint rule.

1. Training and Certification

Beginning in April 2010, firms working in pr&978 homes will need to be certified. Along with the fi
certification, an employee will also need to be certified as a Certified Renovator. This employee ill be
responsible for training other employees and overseeing work practices and cleaning. The trainirfig cur-
riculum, which is currently under development by the EPA, will be an-&igit class with two hours ¢
handson training. Both the firm and Certified Renovator certifications are valid for five years. A Cgrti-
fied Renovator must take a fehour refresher course to be recertified.

2. Work Practices

Once work starts on a p®78 renovation, the Certified Renovator has a number of responsibilitie§. Be-
fore the work starts this person will post warning signs outside the work area and supervise settifig up
containment to prevent spreading dust. The rule lists specific containment procedures for both inferior
and exterior projects. It forbids certain work practices including open flame or torch burning, use pf a
heat gun that exceeds 1100°F, and f8gbed sanding and grinding unless the tool is equipped withga
HEPA exhaust control. Once the work is completed, the regulation specifies cleaning and waste glisposal
procedures. Clean up procedures must be supervised by a certified renovator.

Continued on Page 1%


http://www.epa.gov/
http://www.epa.gov/lead/pubs/renovation.htm
http://www.epa.gov/lead/pubs/renovation.htm

WHAT REMODELERS NEED TO KNOW
ABOUT THE EPA'S LEAD PAINT RULE

Continued from Page 14

3. Verification and Record Keeping
After clean up is complete the certified renovator must verify the cleaning by matching a cleaning clg@h with
an EPA verification card. If the cloth appears dirtier or darker than the card the cleaning must be repgated.

training. NAHB believes that record keeping will be a major enforcement tool for the regulation.

4. Exemptions
It is important to note that these work practices may be waived under these conditions:
The home or child occupied facility was built after 1978.
The repairs are minor, with interior work disturbing less than six squarer feeteriors disturbing less
than 20 square feet being exempt.
The homeowner may also opt out by signing a waiver if there are no children under age six freqUently
visiting the property, no one in the home is pregnant, or the property is not-actulgied facility.
If the house or components test lead free by a Certified Risk Assessor, Lead Inspector or Certifigd Renc
vator

Important Deadlines
December 2008
Remodelers must start distributing the new EPA pamjitdabvate Righivhen working in prel978
houses.
April 2009:
Training providers may begin applying for accreditation. Once training providers are accredited, theygmay
offer training courses that will allow renovators to become certified.
October 2009:
Renovation firms may begin applying to EPA for certification.

April 2010:
New rule becomes fully effective. Work practices must be followed.

How Would You Like to Host a Member Night Out?

We are going back to having our monthly e et
you show off your business, and let them see your products and specialties. The following age som
of the arrangements needed for hosting a Members Night Out:

Chairs and tables for at least 25 people, expect to host ab60t &€ople

Open area to conduct a business meeting for abed 30inutes
Refreshments:
Drinks: like beer, wine, pop, water, coffee, etc
Snacks: like cheese & crackemsiit, hot hors d'oeuvresandwiches, etc
(There is no right or wrong, this does not have to be very elaborate)
Staff Members there to answer questions about your business



http://www.epa.gov/lead/pubs/renovaterightbrochure.pdf

What We're
Doing For You:

CWEGH Insurance

TBG Insurance

Gav. Relations
Legal Action
Education
Online Forums
Action Center
Energy Payback

BAM initiatives!

\@
T. 651.646,7959

T: 800.654,7783
W: www bamn.org

Executive Committes

Prasident
Kathe Ostrom

Builder VP
Monile Meaz
Associale VP
Pat Goff

2nd Associale VP
Deoana Herriot

Secrafary
Todd Bjerstedt

Treasurar
Mike Gohman

Post President

Jim Gander

NAHB Represeniative
Mike McCalvy
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Defense: A BAM Legislative Session Overview

For t he

Bu

il der s

Associ

ati

on

of

Mi

spent defending a host of warranty bills introduced against the industry. This
session marked the eighth year these bills have been introduced at the Capi-
tol, and with an increased democrat majority in both the house and the sen-
ate the odds were against us. Debates saw consumer protection emerge as
the predominant concern over the battle-bruised residential construction in-
dustry. The good news is the governor vetoed five out of the six warranty
bills that would have adversely affected the industry.

The following is a recap of the bills introduced against the industry and their

outcome.

Attorneys Fees i1 This bill as introduced would have required (must) the
Sbur sement

courts

t o

assign

cost s,

di

who prevailed in a case against a builder. The bill as passed through the leg-
islature allowed (may) a court to decide whether or not to apply costs, dis-

bur seme

nts

and atto

rneyos

fees

against a builder. BAM argued the court already has this ability, and chang-
ing the tone of the current law would unfairly tip the scales of due process in
favor of the homeowner allowing for unequal treatment of decisions on the

builder. Governor Pawlenty vetoed this bill May 21st.

Property Damages Uncapped - Current law within the warranty statute al-
lows a homeowner to receive "the amount necessary to remedy the breach”

or "t he

di

fference

bet ween

t he

alleged defect. The original bill uncapped these damages and could have
required a builder to pay anything from housing costs to food costs and pos-
sibly emotional damages. The underlying assumption by the authors and

homeown

er s

i s that

a build

er 6s

nnesa~o

an
in favor
val ue of
commer ci

statutory warranty obligations. This is simply not the case. Governor
Pawlenty vetoed this bill on May 19™ citing the litany of bills introduced

agai nst
line.

an

industry

t hat

mu s t

recover

Statute of Repose Extension - Another bill introduced against the industry
was an extension of the statute of repose from 10 years to 12 years. Under
current law, the statute of repose allows a homeowner to file a cause of ac-

tion after the 10™ year but no later than the end of the 12" year if the alleged
damage was discovered in the 9" or 10" year from the warranty date.

Continued on Page 17

t



Defense: A BAM Legislative Session Overview

Continued from Page 16

This bill extends the 10-year warranty to 12 years if a homeowner discovers a breach
in the warranty statutes after the 10" year. In cases where the breach is discovered
after the 10" year, the action must be brought within one year of discovery of the
(alleged) breach.

This bill was being proposed because many believed clarification was necessary. The
story is that a few years ago the |l egi gl ature
straight 12-year statute of repose. Testimony provided this year says many plaintiffs
were not able to file a cause of action because they filed with the courts after the 10-
year timeline had run out. The question BAM asked over and over is when does the
warranty end. Governor Pawlenty vetoed the bill on May 19™.

Discovery Date Extended - Current law says a homeowner has six months to notify
a builder of the discovery of a breach in the warranty statute. This bill extends the

time to notify from six months to one year. BAM opposed this bill for two reasons. The
first i s we dondédt want to encourage homfpeowner
lem to exacerbate itself. The second is somewhere along the line homeowners need
to take responsibility for their homes. Governor Pawlenty vetoed this bill on May 20™.

Written Notice - Statutory warranty law currently requires a homeowner to put any
warranty claims in writing. If they do not put their concerns in writing, the claim may
be and have been denied in court, even though a builder may have gone out to try
and remedy the issue. This bill would have altered the required written no-
tceprovision to also include "actual notjiceo |
given. Did the builder receive the message left on the answering machine? Did the
builder try more than once to remedy damages but the homeowner was unhappy with
the remedy? The Governor vetoed this bill May 21

Express Warranties i This bill requires a builder to give a copy of the warranty stat-
ute to homeowners as a part of their contract. Many attorneys are already doing so.
This bill was signed into law by the Governor May 16™.

Stay tuned: a more detailed recap of the 2009 legislative session will be sent to all
members.

arrownEA e oaarion DO BUSINESsSs with a Member
e



Wednesday. July 15. 2009 | The Inn on Lake Superior

Upper Mississippl Yalley Sectlon presents:

SURVIVE AND THRIVE:

Seizing Opportunities in a
Tough Economy

Duluth, MN

T L.

03 ‘t:,“'.l »l.’fi\ e
'

Qpﬂ'ﬁ% P NATURAL RESOURCES
i o i, ) Wrer RISCARCH INSTITUTT

U.S. manufacturers and companies are facing one of the most challenging economies
ever. Yet, opportunities exist to strengthen your company by increasing revenue and
reducing costs. Join us to identify strategies to not only survive, but to thrive! Also,
join us for a plant tour of Duluth’s innovative Epicurean Cutting Surfaces/Loll Designs.

Conference Agenda
8:30am Registration and Continental Breakfast

9:00

9:15

10:30

10:45

11:15

11:45
12:00

Welcome and Opening Remarks
Brian Brashaw, Forest Products Society
Keynote Presentation: How Brand
Drives Growth
Corky Hall, Stellus Consulting
Break
Marketing During Times of Economic
Downturn
Marti Buscaglia, Duluth Superior
Magazine
Reinventing Your Company to Capture
New Markets
Greg and Dave Benson, Loll Designs
and Epicurean Cutting Surfaces
Lunch served
Luncheon Presentation: All the Way
with PMA: the Formula for Success!
Bill Collar

Registration Fees

$25
$45
$45
$85

New Forest Products Society Members
Current FPS members

AMFA or CMMA members

Non FPS, AMFA or CMMA members

1:00

1:40

2:40
2:50

3:30
4:00

5:00

Green Building Creates New Business
Opportunities
Jeff Howe, Dovetail Partners and
Fullerton Companies
Saving Energy is Smart Business
Jill Curran, Energy Smart, Minnesota
Chamber of Commerce
Tim Gallagher, Minnesota Power
Nick Weis, Crystal Cabinet Works
Break
Lean Thinking: Changing the Way You
Think about Business
Brian Brashaw, Natural Resources
Research Institute, University of
Minnesota Duiuth
Departure for Tour
Tour of Loll/Epicurean production
facilities

Adjourn

Click to:

REGISTER NOW!

Easy online reglstration!



http://www.regonline.com/Checkin.asp?EventId=734385




