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ABA Member Night Out
January 15th
The Shack Iin Superior

Join us at

January 2009

Happy New Year!

The Shack
3301 Belknap Street
In Superior, WI

Social time starts at 5:00 pm!
Dinner starts at 6:30

Please join us for our next Member Night O
We will be at The Shack, 3301 Belknap Str¢
in Superior, Wl.Tanuj Gulati, from Minnesots
Power, wil/ be spea
Power 6s Commerci al
You have a choice of: 10 oz Top Sirloin, Ap
Smoked Pork loin with peach BBQ sauce,

Look 1 nsi

National Assn Home Builders
Economic Impact great for Duluth area!

Wetland Conservation Act
Board of Water and Soil Resources

BAM State Convention
February 27 thru March 1, 2009

Green Building Professional
Designation Course sign up sheet

Chicken Cordon Blue, or broiled filet of

e

walleye topped with shaved almonds. You must let the ABA office know how many fre
coming by January 8th with your dinner selection.

The cost will be $22.50 per person.

Please call, email, or fax your RSVP to the ABA office today! 2187225707, fax 218722-1448,
or e-mail: aba@abamn.org. Just let us know who and how many are coming.



ABA MEMBER EVENTS CALENDAR Arrowhead Builders Association
JANUARY 2009 2009 Board of Directors
1 i ABA Office Closed fjpPresidlet Year 6s Day
5 1 Marketing Committee Meeting Noon ABA| | Keith Kylmala
13 i Board of Directors Meeting 7:00AM ABA Kylmala Truss
15 7 Member Night Out at The Shack, Superio
20-23 - International Building Sho# Las Vegas Immediate Past President:
FEBRUARY 2009 Terry Hammack _
10 i Exec. Committee Meeting 7:00AM ABA Anderson & Hammack Construction
19 i Member Night Out at The Edgewater : _
23-25- Certified Green Professional Training President Elec_:t.
Hermantown Public Admin. Facility Marty Knezovich ,
27-28- BAM Annual State Convention Knezovich Home Design
Cragunds Resort iJqf Brainerd
Secretary/Treasurer:
MARCH 2009 Jim Rich
1 7 BAM Annual State Convention Cities of Hermantown & Two Harborg
Cragunds Resort iJff Brainerd
9-117 Energy Design Conference DECC Directors:
10 i Board of Directors Meeting 7:00AM ABA Bob BelF
16 i Annual Dinner Committee Mtg Noon ABA Bel |l 6 R del i
19 7 Annual Builders Association of Minn. . € 0S emodel 1 ny
Builder Day at State Capitol, St Paul Jim Carlsot
19 i Member Night Out at The Pickwick Retired
Eric DeGonia
Come Alive Audio
SCAFFOLD ADVERTISING RATES Tony Gagnon ,
Business card s$150 2|. 5p xHomeskegd Construction
Banner ad size $150D& 0| x| fFrank &erard
YVipagei 3. 750 x 50 $260.005¢ x| 3 Camgmpbel | 6s Do |t
Ypagei 7. 50 x 50 @&300.@0 | x |7RagNMoe
FullPagei 7. 50 x 1 0 &450.00 Raymond Moe Construction
THESE ARE SIX MONTH RATES Curt Slowinski
Deadline: 20" of each Month. Slowinski Construction
Payment of ads are billed and due upon BobRVe\{[?rl(lar(ljer‘
receipt. Pre-payment is acceptable and .
appreciated. Credit Card Payments are Jim Wallner _
available. RWC Construction
Ad . . . b ¢ Jill Winkler
Vert'S:éSA" S,TMagtrlY\leAngT‘ ers o _North Shore Mortgage
Advertisements are to be appropriate con- * Life members
tent for this publication.
Distribution: 400 copies each month, . ————————m—
e ma | I e d t o A B A Me mb ejIrgSthe Arrow@a@u@e@A&!socia}tioHnB/sAef)s.tﬁgofﬁciil ptﬂicatiqn of Arrowhead Buil
MN, Chamber of Commerce, City Mayors assosited wih the bulding nausty. Nefter he acertsers. nor ABA wil b reaponsile o
in our area, other building trade associa- et e et
tions. This newsletter is created for the ABA members by Paul Manning.
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A brief message from our Presiden

It is a New Year and time again to make resolutiddsme of us make resolu-
tions to quit smoking, exercise more, save more, or eat légartunately, if yo
are like me these resolutions are not kept.

It is also a good time to make a resolution to get the most out of your memtk
in the Arrowhead Builders Associatioffhis association has many opportunities
for you to learn, meet fellow professionals, market yourself and your company, and ever

velop long lasting friendshipsThe only thing it takes is for you to put in a little effort and ygu

will see the true benefits of your membership.

Here is what you can do to get the most out of your local membership:

+ Get out of the house and attend a Member Night Out eviédmns. will allow you the oppor-
tunity to get to know your fellow members.

» Advertise in the ScaffoldLet all the other members know what you do.

» Get educatedTake one of the NAHB designation classes that are offered loGaiig.
helps to show that you are a professional.

+ Take a swing with your golf club at the annual golf outing.

» Attend the Energy Design Expo or the Home Show.

de-

+ Host a member eventin informal gathering at your business is a great way to let everyone

know about you and your business.
« Take atrip and attend the state or national conventions.

« Get a hit with a bannemwwaabanmporgt he assgci af

+ Have some fun and attend the Annual Dinner or our Summer Outing.

« Serve the organization by being on a committé& will be reactivating a Government RE-
lations Committee soon.

+ Support any of our events with a cash or door prize contribution.

« Pick up the phone and call or email the ABA office to find out more.

You can see many opportunities are waiting for yBlease do make a resolution to get the

most out of your membershi@rust me, once you see the benefits it will be an easy resol{tion

to keep.

Have a great 2009.

Keith Kylmala, Kylmala Truss

Arrowhead Builders As|soci

The Arrowhead Buil ders Associjati or

educate, and enhance the building industry.

Arrowhead Buil ders Ags
To be the regionds primary r s
customers; setting the standard for integrity, value and trust.



http://www.abamn.org/

Arrowhead Builders AssociatioMembership Fitness Update

February Memberships up for Renewal:

Thank you for your continued support!

A-1 Seamless Gutters 2003
ArrowheaAd Concrete Works _ 1981 Anderson Windows, Inc. 1987
Bell 6s Remodel ing 1987 :

. . Bayfront Builders, Inc. 2004
Billman Construction 1987 Big Bay Construction, LLC 1996
Builders Commonwealth, Inc. 1996 g bay '

Bruckelmyer Brothers 1996
Economy Garages 1986
. . Bullyan Homes 1996
Heritage Window & Door 1993 Express Employment Professionals 2007
High Mark Construction, LLC 2005 P proy .
. Juten General Contracting 1996
Homestead Construction 1991 Kuebers. Inc 2007
Lakeside Advanced Builders, LLC 2005 bers, nc.
Mellin Promotional Advertising 2006 Meteek Company 1978

. . . Nichols Residential Development 2007

Millennium Media, Inc. 2005 .
. . Nordby Builders, Inc. 2008
Rental Service Corporation 1999 hi
Shel/Don Design & Imaging 2007 Nort _and Struct_ures . 2007
Waddell & Reed 1996 On-Site Professional Cleaning 2007
Raymond Moe Construction, Inc. 1995
November Memberships up for Renewal: R'T?Ch Insulation 2006
: Spirit Valley Land Company 2007
Basement Savers 2005 . .
. Summit Spray Foam/DBA Duluth Roofing Co. 2006
Common Ground Deconstruction & reuse 2005 . .
. Tim Anderson Construction 2006
Duluth Window & Closets 1979 \alsh Building Products Compan 1976
Dwight Swanstrom Insurance 1988 Zierden Buildgrs pany 2003
Jeff Nelson Construction 2003
Mesabi Masonry 2003 Dropped Memberships from October:
Morindés Siding and Will8 o wArrowhead Flooring Installations 2007
Robds Custom Cabinet r2902& Mriiowhkadwates 2006
UBS Financial Services 2006 ASDCO/Division of Jamar Co. 1978
Ziegler Rental, Inc. 2000 Budget Blinds - Twin Ports 2007
Carlson Floor Center, Inc. 2006
December Memberships up for Renewal: Cartier Agency, Inc. 2003
Billman Home Center 1987 Citon Corporation 2007
Dusty Johnson Contractin & Design 2005 Concrete Sawing Services 2007
Great Lakes Stone Supply, Inc. 2003 Creative Construction 1995
Heisel Bros, Inc. 1996 Daugherty Hardware 2007
Johnson Mertz Appliance, Inc. 2005 Don Mitchell Construction 2007
Krause Sheet Metal & Heating 2001 Engwal |l 6s Florist & @0enhou
Equipment Rental 2003
January Memberships up for Renewal: F.l1. Salter Co., Inc. 2006
All American Builders, Inc. 1991 Fryberger, Buchanan, 2806 t h &
Back To Basics Construction 2004 Hermantown Lumber Co. 2006
City of Duluth Building Safety 1974 Lakeview Title, Inc. 2006
Countrywide Home Loans 2004 Lakewood Electric 2007
DWR Contracting 1988 Let the Whole World Know 2006
Floor to Ceiling Store 2004 Merrill Lynch 2006
Kraemer Construction, Inc. 2006 Minnesota Power 1981
Legacy Custom Homes 2001 Nations Trust Insurance 2007
Lindquist & Company 1993 Pete Cagle Construction 2007
Out There Advertising, Inc. 2004 Raven & Associates 2007
Premier Builders & Development, Inc. 2006 Ridge Runner Construction 2007
Reliable Agency, Inc. 2006 Service Electric 2007
Shamrock Productions, Inc. 2008 Shelton Excavating 2006
SIMCO 2006
REMEMBER YOUR MEMBERSHIP  solid Rock Masonry 2006
| Superior Squeegee 2007
DOES NOT COST’ IT % Superior Stove Works, Inc. 2003
Tradesman Building Center 2006

United Truck Body 2006



Memberto-Member News!

Pictures from the Annual Dinner Party at the Edgewater!
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Duluth East High School Choralairesitertain us.

. -

Outgoing Director Eric Aamodt thanking memberfs. . = _ )
y BAM President Kathe Ostrom installing the

D ., g 2009 ABA Board of Directors.

_ : BAM President Kathe Ostrom
The variety of gifts donated to PAVSA! installing Keith Kylmala as ABA President.




Arrowhead Builders Association
Annual Dinner and Holiday Party
NBuilding the Spirft o
December 4, 2008 at the Edgewater Conference Center

Sexual Assault. They provide free and confidential services to survivors of sexugl vio-
lence as well as to their families and friends. These services includeauldrisis

line, systems advocacy, crisis counseling, individual therapy, and support grougs.
Many of the survivors of sexual violence with whom we work areiltsome indi-

viduals. They struggle daily not only with surviving the trauma of the victimizatic

that they have experienced, but also with meeting other basic needs including f@od,
housing, and clothing for themselves and their children. This can be especially ghal-
lenging for families during the holidays.

Due to the generous donation of toys, clothes, and art supplies from the Arrowhead
Builders Association, PAVSA will be able to supply many different families with gifts
for the holidays. This will allow many parents to feel less stress, thus spending fhore
guality time with their children.

These were our generous sponsors for the Annual Dinner:

Major Sponsors:
AndersorHammack Construction
Engwal |l 6s Florist & Grefenhous
Kylmala Truss
ShelDon Design & Imaging

Contributing Sponsors:
Arrowhead Concrete Works Northern Trends Building & Design
Brock White Northland Gutter
Come Alive Audio North Shore Mortgage

Ferguson Enterprises, Inc. On-Site Professional Cleaning
Lake Region Storage Republic Bank

Lakeview Castle United Rental

London Road Rental VerizonWireless

Members Cooperative Credit Union The Woman Todayagazine
Minnesota Power



ECONOMIC IMPACT STUDY SHOWS
HOME BUILDING PAYS ITS WAY IN DULUTH, MN

An economic impact study conducted by the National Association of Home Builders (NAHB)
Housing Policy Department shows that the home building industry in Duluth, MN not only pays
for itself, its economic impact results in new income and jobs for Minnesotans and additional
revenue for local governments.

Every 70 single-family homes built in the Twin Ports Area in 2008 will generate a cumulative
$10.3 million in revenue, compared to only $7.2 million in costs over the next 15 years. By the
end of the second year the housing industry
costs resulting in a fiscal surplus to local governments. Moreover, by the end of the 5" year the
fiscal surpluses are more than enough to pay off all debt and result in a surplus available to pay
for additional government services. Collectively new single-family housing produces a net in-
come to local governments of $291,839 in the 5" year, and $300,375 each and every year
thereafter.

AThese results show that home building is
rest the notion that existing home owners are subsidizing new home construction here in the
Twin Ports Area, o0 said Dr. ElIli ot Ei senberg
the i mpact of home building here in the Twi
me that local residents should be thanking the building industry for footing the bill for a lot of city
services. o0

The economic impact study looks at the impact of the construction industry in three phases:
the construction phase; the ripple effect; and, the occupancy phase. The impact of the three
phases are added up, and then compared to the cost of services such as education, fire, police,
utilities, parks and recreation and roads that are required to support the new housing units.

During the construction phase, the building of every 70 single-family homes creates 188
jobs (133 jobs in construction alone), generates $954,000 in local taxes and $9.7 million of local
income in the first year. The ripple effect of those homes, which includes the wages and profits
local area residents earn during the construction period that are spent on other local goods and
services, results in another 94 jobs, $502,000 in local taxes and $4.7 million in local income,
also in the first year. The ongoing annual effect of those homes, which includes local jobs, in-
come and taxes generated as a result of the home being occupied, is 55 jobs, $610,000 in local
taxes and $2.6 million in local income per year.

Al't i s i mportant for us to |l ook closely
mal a, of Kyl mala Truss. fAWedve been saying
their part to build community, and these numbers show that we are a very important player in
the overall economic health of our economy.

The NAHB model used to determine the economic impact of the housing industry was
first developed by NAHB in 1997 and has been applied to construction in more than 530 areas
of the country. This study looks at economic impact of building 70 average priced single family
homes in the Twin Ports area. Complete copies of the study are available by contacting the
ABA at (218) 722-5707.
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BRIGHTER LIGHTS

BIGGER

THE 2009 INTERNATIONAL BUILDERS' SHOW"

Celebrate 65 years of the biggest annual home building event on the planet! Prepare
to be dazzled by the array of |eading suppliers and manufacturers. Take advantage of
exceptional education sessions and outstanding speakers and events. Register today!

JANUARY 20-23,2009 | Zad V(’#dd R SSHOW.COM

The Gennine. The Original. The Overhead Door Company of Duluth
/3{{ {EAD \Eg 2831 West Superior Street
A STA 722-2884

Come Visit Our New Showroom



http://www.overheaddoor.com/

CGP COURSES

February 23, 24, 25 2009
8:30- 4:30 PM (includes lunch & breaks)

Instructor: M.M. (Mike) Weiss, CAPS, CGR, CGB, GBI,
GMB

Hermantown Public Administration Facility
5105 Maple Grove Road, Hermantown, MN 55810

Cost for Green Building:  $400 NAHB Members
$450 NorMembers

Cost for Business Management: $200 NAHB Members
$225 NonMembers

Monday and Tuesday, February 23 & 24

Green Building for Building Professionals (2day Course)
Learn how green homes provide buyers with lower energy costs ¢
higher value. This-2lay course for building professionals discusse:
strategies for incorporating greénilding principles into homes with
out driving up the cost of construction. You will learn how green
homes provide bu?/ers lower maintenance, better indoor air qualit
better longterm value. Techniques are also discussed for competi
differentiating your home products with increased indoor environ-
mental quality as well as energy and resource efficiency. There ai
hours of Continuing Education Credits for this course, 2 hours are
ergy Code related. You must attend both days for these credits.

Wednesday, February 25

Business Management for Building Professionals

Topics include: planning, organizing, staffing/directing, controlling
basic management tools such as developing a business plan and
menting procedures to monitor efficiency and profitability. There
hours of Education Credits for this course.

REGISTER BY February 9, 2009

What is CGP?

The National Association of Home
Bui | Gestifiesl Green Professional
designation recognizes builders, remod-
elers and other industry professionals
who incorporate green building princi-
ples into home® without driving up
the cost of construction. Class work
leading to the designation provides a
solid background in green building
methods, as well as the tools to reach
consumers, from the organization lead-
ing the charge to provide marketiven
green building solutions to the home
building industry.

As a graduate of this course,
you will be able to:

Locate and design green building devel-
opment sites.

Control moisture and durability for each
component of the building envelope
effectively.

Employ resourcesfficient materials to
achieve comfortable, safe and sustain-
able buildings.

Strategize ways to meet, exceed and
verify green building energy efficiency
requirements.

Implement indoor and outdoor water
conservation practices.

Achieve indoor air quality.

Consider green building objectives in a
remodeling project.

Explain a homeowner 6s
role in effective operation and mainte-
nance of a green home.

Apply successful business management,
marketing and sales strategies to sell
green.

Company Name: Address:

Phone: Fax: Cell: Email:

Names of those attending: 2/23 & 24 2125

Charge to my credit card: Type # Exp: Cvvzr
Address on account: Your Signature: X

Detach and mail with payment to: Arrowhead Builders Association 802 Garfield Ave- Duluth, MN 55802

*3 digit security code located on back of card near signature



Building Inspection i Itemized Building Permits for the City of Duluth

December 2008

December 2007

December Year-to-Date December Year-to-Date

number| valuation| number valuation| number| valuation| number| valuation
New Residential
One family dwellings 1| 416,355 421 9,181,326 4] 1,275,794 70(11,818,088
Townhouse
two family dwellings 2 605,672 13| 1,030,550
three/four family dwellings 3| 440,481
five/more family dwellings 5| 8,686,738 1| 1,142,932
Total New Residential: 1| 416,355 49| 18,473,736 4] 1,275,794 87|14,432,051
Hotels/motels etc.
Other non-housekeeping 1| 600,000
Total New Non-Hskpg: 1| 600,000
New Non-Residential
amusement/recreation 1 115,000 2 992,842 2| 5,319,086
churches/religious 1] 2,100,000
industrial buildings 3| 6,150,000 2| 1,060,000
parking garages 1 100,000
service station/repair garage 1 640,000
hospital/institutional 1| 2,700,000 1l 700,000 4]10,600,000
office, bank, professional 4] 4,096,544 4] 3,345,000
public works/utility 1| 110,000
schools/educational
stores/mercantile 2| 2,279,900 1 900,000 4| 3,214,000
other buildings 16| 7,023,562 19| 1,726,767
garage/carport 3 48,384 136| 3,872,463 3 45,704 167| 2,514,082
structures not buildings 5 161,139 3| 210,663
Total New Non-Residential: 4 163,384 171} 30,016,450 4 945,704 207]28,199,598
Addition/alteration/repair:
alterations, residential 32 232,369 803| 4,666,929 31 232,614 818| 4,640,880
additions, residential 3 147,423 82| 3,911,724 5 201,375 89| 5,096,828
alterations, non-res 13| 694,546 161] 17,322,043 14| 866,651 151)21,370,731
additions, non-res 19| 31,137,163 11| 4,943,808
roofing/siding 52| 278,612 1,410 8,153,624 67| 533,319 1,718/10,517,045
foundation permits 58| 1,394,427 2| 869,284 33| 3,156,556
Total Addition/Alteration: 100 1,352,950, 2,533| 66,585,910 119] 2,703,243| 2,820(49,725,848
Total Building Permits 109| 1,947,338 2,758]|115,091,545 129] 4,924,741 3,195(92,957,897
Total Plumbing Permits 185 291,145 2,068| 6,064,323 124] 293,587 1,641| 5,690,342
Total Electrical Permits 141 894,326 2,044| 11,974,216 135 531,660 2,070{12,513,146
Total Mechanical Permits 87| 383,125 964| 9,232,248 74| 400,286 668| 8,004,048
Total Sign Permits 9 59,895 130 511,887 10 48,450 136] 556,145
Total Moving Permits 12 13
Total Use Permits 2 31 2 39
Total Mobile Home Permits 1 37 1 16
Total Sprinkler Permits
Total Window Box Permits
Total Wrecking Permits 8 125

(units) (units)




The Board of Water and Soil Resources (BWSR) has been going through Wet-
land Conservation Act rulemaking changes for the past two years. They are in
the home stretch for final rules. BAM and BATC have been at the table discuss-
ing how various rules will affect your ability to build. The following is a

DRAFT of 5 public policy initiatives BAM feels will hamper building and de-
velopment in Minnesota.

BAM and BATC recently met with BWSR to discuss our concerns. Below
BAM proposals are items that BWSR has agreed to change.

Letters of Credit

BWSR is proposing a Letter of Credit (LOC) to assure successful replacement
of a wetland by the applicant. The financial assurance would cover the "cost of
actions necessary to bring the project into compliance with the approved re-
placement plan specifications and monitoring requirements." They also propose
to retain portions of a LOC on Wetland Replacement Areas until a final moni-
toring period of 5 years comes to a close. The release of any amount would de-
pend on successful vegetative establishment and completion of the monitoring
period. (See monitoring below.)

BAM proposes a full release of the LOC when the monitoring period is com-
plete.

BWSR proposat letter of credit will be subjective (not mandatory) and al-
lows the local to make the determination. BWSR agrees that is necessary
not to ask for an additional letter of credit. Tie the assurance already gen-
erated by the LGU.

Monitoring
BAM agrees that monitoring is an important part of the wetland replacement

process to ensure compliance. However, BWSR is proposing that "Any agree-
ments regarding the transfer of monitoring responsibilities must be agreed upon
by both parties in writing and do not release the applicant from the responsibil-
ity to provide replacement as specified in the approved replacement plan."

BAM proposes striking this language. Any contract made between parties
(landowner and builder) ought to be the determining factor for responsibility of
compliance for a wetland replacement.

BWSR has not proposed new languagécontinued on next page.)



