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ABA Member Night Out
January 15th
The Shack in Superior

Join us at

The Shack
3301 Belknap Street
In Superior, WI

Social time starts at 5:00 pm!

Dinner starts at 6:30

Please join us for our next Member Night Out.
We will be at The Shack, 3301 Belknap Street
in Superior, WI. Tanuj Gulati , from Minnesota

Power, will be speaking on “Minnesota

Power’s Commercial PowerGrant program”.
You have a choice of: 10 oz Top Sirloin, Apple

Smoked Pork loin with peach BBQ sauce,
Chicken Cordon Blue, or broiled filet of

January 2009

Happy New Year!

Look inside for...

National Assn Home Builders
Economic Impact great for Duluth area!

Wetland Conservation Act
Board of Water and Soil Resources

BAM State Convention
February 27 thru March 1, 2009

Green Building Professional
Designation Course sign up sheet

walleye topped with shaved almonds. You must let the ABA office know how many are
coming by January 8th with your dinner selection.

The cost will be $22.50 per person.

Please call, e-mail, or fax your RSVP to the ABA office today! 218-722-5707, fax 218-722-1448,
or e-mail: aba@abamn.org. Just let us know who and how many are coming.



ABA MEMBER EVENTS CALENDAR

JANUARY 2009
1 - ABA Office Closed for New Year’s Day

5 - Marketing Committee Meeting Noon ABA
13 — Board of Directors Meeting 7:00AM ABA
15 — Member Night Out at The Shack, Superior

20-23 - International Building Show—Las Vegas

FEBRUARY 2009
10 — Exec. Committee Meeting 7:00AM ABA
19 — Member Night Out at The Edgewater
23-25 - Certified Green Professional Training
Hermantown Public Admin. Facility
27-28 - BAM Annual State Convention
Cragun’s Resort in Brainerd

MARCH 2009

1 - BAM Annual State Convention
Cragun’s Resort in Brainerd

9-11 - Energy Design Conference DECC

10 — Board of Directors Meeting 7:00AM ABA
16 — Annual Dinner Committee Mtg Noon ABA
19 — Annual Builders Association of Minn.

Builder Day at State Capitol, St Paul
19 — Member Night Out at The Pickwick

Arrowhead Builders Association
2009 Board of Directors

President:
Keith Kylmala
Kylmala Truss

Immediate Past President:
Terry Hammack
Anderson & Hammack Construction

President Elect:
Marty Knezovich
Knezovich Home Design

Secretary/Treasurer:
Jim Rich
Cities of Hermantown & Two Harbors

Directors:
Bob Bell*
Bell’s Remodeling
Jim Carlson*
Retired
Eric DeGonia

SCAFFOLD ADVERTISING RATES
Business card size 2.5" x 3.5”  $150.00
Banner ad size 1.25" x 7.5” $150.00
Y page — 3.75” x 5” or 5” x 3.75” $250.00
Y2 page —7.5"x5"0or5"x7.5" $300.00
Full Page — 7.5” x 10” $450.00
THESE ARE SIX MONTH RATES

Deadline: 20" of each Month.

Payment of ads are billed and due upon
receipt. Pre-payment is acceptable and
appreciated. Credit Card Payments are
available.

Advertisers — are active members of
ABA, BAM or NAHB.
Advertisements are to be appropriate con-

tent for this publication.

Distribution: 400 copies each month,
emailed to ABA Members, Local HBA’s in
MN, Chamber of Commerce, City Mayors
in our area, other building trade associa-
tions.

Come Alive Audio
Tony Gagnon

Homestead Construction
Frank Gerard

Campbell’s Do It Best
Ray Moe

Raymond Moe Construction
Curt Slowinski

Slowinski Construction
Bob Wallner*

Retired
Jim Wallner

RWC Construction
Jill Winkler

North Shore Mortgage
* Life members

W
The Arrowhead Builders Associations newsletter is the official publication of Arrowhead Builders
Association. This newsletter is published and distributed monthly to its members and others
associated with the building industry. Neither the advertisers, nor ABA will be responsible or liable

for misinformation, misprints, typographical error, etc., herein contained.

Contact Paul for advertising or article placements in the Scaffold.
This newsletter is created for the ABA members by Paul Manning.




A brief message from our Presiden

It is a New Year and time again to make resolutions. Some of us make resolu-
tions to quit smoking, exercise more, save more, or eat less. Unfortunately, if you
are like me these resolutions are not kept.

It is also a good time to make a resolution to get the most out of your membership
in the Arrowhead Builders Association. This association has many opportunities
for you to learn, meet fellow professionals, market yourself and your company, and even de-
velop long lasting friendships. The only thing it takes is for you to put in a little effort and you
will see the true benefits of your membership.

Here is what you can do to get the most out of your local membership:

« Get out of the house and attend a Member Night Out event. This will allow you the oppor-
tunity to get to know your fellow members.

« Advertise in the Scaffold. Let all the other members know what you do.

« Geteducated. Take one of the NAHB designation classes that are offered locally. This
helps to show that you are a professional.

« Take a swing with your golf club at the annual golf outing.

« Attend the Energy Design Expo or the Home Show.

« Host a member event. An informal gathering at your business is a great way to let everyone
know about you and your business.

» Take atrip and attend the state or national conventions.

+ Get a hit with a banner ad on the association’s web site www.abamn.org.

« Have some fun and attend the Annual Dinner or our Summer Outing.

« Serve the organization by being on a committee. We will be reactivating a Government Re-
lations Committee soon.

« Support any of our events with a cash or door prize contribution.

» Pick up the phone and call or email the ABA office to find out more.

You can see many opportunities are waiting for you. Please do make a resolution to get the
most out of your membership. Trust me, once you see the benefits it will be an easy resolution
to keep.

Have a great 2009.

Keith Kylmala, Kylmala Truss

The Arrowhead Builders Association’s purpose is to support, promote,
educate, and enhance the building industry.

To be the region’s primary resource for the building industry and its
customers; setting the standard for integrity, value and trust.
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Arrowhead Builders AssociatioMembership Fitness Update

Thank vou for your continued support!
Arrowhead Concrete Works

Bell’s Remodeling

Billman Construction

Builders Commonwealth, Inc.
Economy Garages

Heritage Window & Door

High Mark Construction, LLC
Homestead Construction
Lakeside Advanced Builders, LLC
Mellin Promotional Advertising
Millennium Media, Inc.

Rental Service Corporation
Shel/Don Design & Imaging
Waddell & Reed

November Memberships up for Renewal:

Basement Savers

Common Ground Deconstruction & reuse
Duluth Window & Closets

Dwight Swanstrom Insurance

Jeff Nelson Construction

Mesabi Masonry

Morin’s Siding and Window

Rob’s Custom Cabinetry & Millwork

UBS Financial Services

Ziegler Rental, Inc.

December Memberships up for Renewal:

Billman Home Center

Dusty Johnson Contractin & Design
Great Lakes Stone Supply, Inc.
Heisel Bros, Inc.

Johnson Mertz Appliance, Inc.
Krause Sheet Metal & Heating

January Memberships up for Renewal:
All American Builders, Inc.

Back To Basics Construction

City of Duluth Building Safety
Countrywide Home Loans

DWR Contracting

Floor to Ceiling Store

Kraemer Construction, Inc.

Legacy Custom Homes

Lindquist & Company

Out There Advertising, Inc.

Premier Builders & Development, Inc.
Reliable Agency, Inc.

Shamrock Productions, Inc.

REMEMBER YOUR MEMBERSHIP

1981
1987
1987
1996
1986
1993
2005
1991
2005
2006
2005
1999
2007
1996

2005
2005
1979
1988
2003
2003
1987
2002
2006
2000

1987
2005
2003
1996
2005
2001

1991
2004
1974
2004
1988
2004
2006
2001
1993
2004
2006
2006
2008

DOES NOT COST, IT PAYS!

February Memberships up for Renewal:

A-1 Seamless Gutters

Anderson Windows, Inc.
Bayfront Builders, Inc.

Big Bay Construction, LLC
Bruckelmyer Brothers

Bullyan Homes

Express Employment Professionals
Juten General Contracting
Kuepers, Inc.

Meteek Company

Nichols Residential Development
Nordby Builders, Inc.

Northland Structures

On-Site Professional Cleaning
Raymond Moe Construction, Inc.
R-Tech Insulation

Spirit Valley Land Company

Summit Spray Foam/DBA Duluth Roofing Co.

Tim Anderson Construction
Walsh Building Products Company
Zierden Builders

Dropped Memberships from October:
Arrowhead Flooring Installations
Arrowhead Water
ASDCO/Division of Jamar Co.
Budget Blinds - Twin Ports
Carlson Floor Center, Inc.
Cartier Agency, Inc.

Citon Corporation

Concrete Sawing Services
Creative Construction
Daugherty Hardware

Don Mitchell Construction
Engwall’s Florist & Greenhouse
Equipment Rental

F.l. Salter Co., Inc.

Fryberger, Buchanan, Smith & Fred...
Hermantown Lumber Co.
Lakeview Title, Inc.

Lakewood Electric

Let the Whole World Know
Merrill Lynch

Minnesota Power

Nations Trust Insurance

Pete Cagle Construction
Raven & Associates

Ridge Runner Construction
Service Electric

Shelton Excavating

SIMCO

Solid Rock Masonry

Superior Squeegee

Superior Stove Works, Inc.
Tradesman Building Center
United Truck Body

2003
1987
2004
1996
1996
1996
2007
1996
2007
1978
2007
2008
2007
2007
1995
2006
2007
2006
2006
1976
2003

2007
2006
1978
2007
2006
2003
2007
2007
1995
2007
2007
2006
2003
2006
2006
2006
2006
2007
2006
2006
1981
2007
2007
2007
2007
2007
2006
2006
2006
2007
2003
2006
2006



Member-to-Member News!

Pictures from the Annual Dinner Party at the Edgewater!
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\ Duluth East High School Choralaires entertain us.
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BAM President Kathe Ostrom installing the
2009 ABA Board of Directors.
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. . ' BAM President Kathe Ostrom
The variety of gifts donated to PAVSA! installing Keith Kylmala as ABA President.




Arrowhead Builders Association
Annual Dinner and Holiday Party
NBui l ding the Spir

December 4, 2008 at the Edgewater Conference Center

All of our donations went to PAVSA, which stands for Program for Aid to Victims of
Sexual Assault. They provide free and confidential services to survivors of sexual vio-
lence as well as to their families and friends. These services include a 24-hour crisis
line, systems advocacy, crisis counseling, individual therapy, and support groups.
Many of the survivors of sexual violence with whom we work are low-income indi-
viduals. They struggle daily not only with surviving the trauma of the victimization
that they have experienced, but also with meeting other basic needs including food,
housing, and clothing for themselves and their children. This can be especially chal-
lenging for families during the holidays.

Due to the generous donation of toys, clothes, and art supplies from the Arrowhead
Builders Association, PAVSA will be able to supply many different families with gifts
for the holidays. This will allow many parents to feel less stress, thus spending more
quality time with their children.

These were our generous sponsors for the Annual Dinner:

Major Sponsors:
Anderson-Hammack Construction
Engwall’s Florist & Greenhouse
Kylmala Truss
Shel-Don Design & Imaging

Contributing Sponsors:
Arrowhead Concrete Works Northern Trends Building & Design
Brock White Northland Gutter
Come Alive Audio North Shore Mortgage
Ferguson Enterprises, Inc. On-Site Professional Cleaning
Lake Region Storage Republic Bank
Lakeview Castle United Rental
London Road Rental Verizon Wireless
Members Cooperative Credit Union The Woman Today magazine
Minnesota Power




ECONOMIC IMPACT STUDY SHOWS
HOME BUILDING PAYS ITS WAY IN DULUTH, MN

An economic impact study conducted by the National Association of Home Builders (NAHB)
Housing Policy Department shows that the home building industry in Duluth, MN not only pays
for itself, its economic impact results in new income and jobs for Minnesotans and additional
revenue for local governments.

Every 70 single-family homes built in the Twin Ports Area in 2008 will generate a cumulative
$10.3 million in revenue, compared to only $7.2 million in costs over the next 15 years. By the
end of the second year the housing industry’s economic impacts more than offset the fiscal
costs resulting in a fiscal surplus to local governments. Moreover, by the end of the 5" year the
fiscal surpluses are more than enough to pay off all debt and result in a surplus available to pay
for additional government services. Collectively new single-family housing produces a net in-
come to local governments of $291,839 in the 5" year, and $300,375 each and every year
thereafter.

“These results show that home building is more than paying its own way and should put to
rest the notion that existing home owners are subsidizing new home construction here in the
Twin Ports Area,” said Dr. Elliot Eisenberg, the Senior Economist who conducted the analysis of
the impact of home building here in the Twin Ports Area. “This is an excellent result and tells
me that local residents should be thanking the building industry for footing the bill for a lot of city
services.”

The economic impact study looks at the impact of the construction industry in three phases:
the construction phase; the ripple effect; and, the occupancy phase. The impact of the three
phases are added up, and then compared to the cost of services such as education, fire, police,
utilities, parks and recreation and roads that are required to support the new housing units.

During the construction phase, the building of every 70 single-family homes creates 188
jobs (133 jobs in construction alone), generates $954,000 in local taxes and $9.7 million of local
income in the first year. The ripple effect of those homes, which includes the wages and profits
local area residents earn during the construction period that are spent on other local goods and
services, results in another 94 jobs, $502,000 in local taxes and $4.7 million in local income,
also in the first year. The ongoing annual effect of those homes, which includes local jobs, in-
come and taxes generated as a result of the home being occupied, is 55 jobs, $610,000 in local
taxes and $2.6 million in local income per year.

“It is important for us to look closely at these numbers,” said ABA President Keith Kyl-
mala, of Kylmala Truss. “We’ve been saying for a long time that local home builders are doing
their part to build community, and these numbers show that we are a very important player in
the overall economic health of our economy.”

The NAHB model used to determine the economic impact of the housing industry was
first developed by NAHB in 1997 and has been applied to construction in more than 530 areas
of the country. This study looks at economic impact of building 70 average priced single family
homes in the Twin Ports area. Complete copies of the study are available by contacting the
ABA at (218) 722-5707.




BRIGHTER LIGHTS

BIGGER

THE 2009 INTERNATIONAL BUILDERS' SHOW' 2
Celebrate 65 years of the biggest annual home building event on the planet! Prepare 'E'i'i.l“...[]E‘R >
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to be dazzled by the array o ding wuppliers and manufacturers, Take advant e of

excephonal aducation sessions and outst amilnj sp-.-al-'\ and events ‘#egn!ev today

JANUARY 20-23,2009 | Zad Moﬂad | BUILDERSSHOW.COM

The Genuine. The Original. The Overhead Door Company of Duluth
74 BAEAD DS SO 2831 West Superior Street
\ol——=0py 722-2884

Come Visit Our New Showroom



http://www.overheaddoor.com/

CGP COURSES

February 23, 24, 25 2009
8:30 - 4:30 PM (includes lunch & breaks)

Instructor: M.M. (Mike) Weiss, CAPS, CGR, CGB, GBI,
GMB

Hermantown Public Administration Facility
5105 Maple Grove Road, Hermantown, MN 55810

$400 NAHB Members
$450 Non-Members

Cost for Green Building:

$200 NAHB Members
$225 Non-Members

Cost for Business Management:

Monday and Tuesday, February 23 & 24

Green Building for Building Professionals (2-day Course)
Learn how green homes provide buyers with lower ener?y costs and
higher value. This 2-day course for building professionals discusses
strategies for incorporating green-building principles into homes with-
out driving up the cost of construction. You will learn how green
homes provide buyers lower maintenance, better indoor air quality and
better long-term value. Techniques are also discussed for competitively
differentiating your home products with increased indoor environ-
mental quality as well as energy and resource efficiency. There are 12
hours of Continuing Education Credits for this course, 2 hours are En-
ergy Code related. You must attend both days for these credits.

Wednesday, February 25

Business Management for Building Professionals

Topics include: planning, organizing, staffing/directing, controlling;
basic management tools such as developing a business plan and imple-
menting procedures to monitor efficiency and profitability. There are 6
hours of Education Credits for this course.

REGISTER BY February 9, 2009

Company Name: Address:

What is CGP?

The National Association of Home
Builders’ Certified Green Professional
designation recognizes builders, remod-
elers and other industry professionals
who incorporate green building princi-
ples into homes— without driving up
the cost of construction. Class work
leading to the designation provides a
solid background in green building
methods, as well as the tools to reach
consumers, from the organization lead-
ing the charge to provide market-driven
green building solutions to the home
building industry.

As a graduate of this course,
you will be able to:

Locate and design green building devel-
opment sites.

Control moisture and durability for each
component of the building envelope
effectively.

Employ resource-efficient materials to
achieve comfortable, safe and sustain-
able buildings.

Strategize ways to meet, exceed and
verify green building energy efficiency
requirements.

Implement indoor and outdoor water
conservation practices.

Achieve indoor air quality.

Consider green building objectives in a
remodeling project.

Explain a homeowner’s and builder’s
role in effective operation and mainte-
nance of a green home.

Apply successful business management,
marketing and sales strategies to sell
green.

Phone: Fax: Cell:

Email:

Names of those attending: 2/23 & 24

Charge to my credit card: Type #

Exp: Cvve*

Address on account:

Your Signature: X

Detach and mail with payment to: Arrowhead Builders Association - 802 Garfield Ave - Duluth, MN 55802

*3 digit security code located on back of card near signature



Building Inspection — Itemized Building Permits for the City of Duluth

December 2008

December 2007

December Year-to-Date December Year-to-Date

number| valuation| number valuation| number| valuation| number| valuation
New Residential
One family dwellings 1| 416,355 421 9,181,326 4] 1,275,794 70(11,818,088
Townhouse
two family dwellings 2 605,672 13| 1,030,550
three/four family dwellings 3| 440,481
five/more family dwellings 5| 8,686,738 1| 1,142,932
Total New Residential: 1| 416,355 49| 18,473,736 4] 1,275,794 87|14,432,051
Hotels/motels etc.
Other non-housekeeping 1| 600,000
Total New Non-Hskpg: 1| 600,000
New Non-Residential
amusement/recreation 1 115,000 2 992,842 2| 5,319,086
churches/religious 1] 2,100,000
industrial buildings 3| 6,150,000 2| 1,060,000
parking garages 1 100,000
service station/repair garage 1 640,000
hospital/institutional 1| 2,700,000 1l 700,000 4]10,600,000
office, bank, professional 4] 4,096,544 4] 3,345,000
public works/utility 1| 110,000
schools/educational
stores/mercantile 2| 2,279,900 1 900,000 4| 3,214,000
other buildings 16| 7,023,562 19| 1,726,767
garage/carport 3 48,384 136| 3,872,463 3 45,704 167| 2,514,082
structures not buildings 5 161,139 3| 210,663
Total New Non-Residential: 4 163,384 171} 30,016,450 4 945,704 207]28,199,598
Addition/alteration/repair:
alterations, residential 32 232,369 803| 4,666,929 31 232,614 818| 4,640,880
additions, residential 3 147,423 82| 3,911,724 5 201,375 89| 5,096,828
alterations, non-res 13| 694,546 161] 17,322,043 14| 866,651 151)21,370,731
additions, non-res 19| 31,137,163 11| 4,943,808
roofing/siding 52| 278,612 1,410 8,153,624 67| 533,319 1,718/10,517,045
foundation permits 58| 1,394,427 2| 869,284 33| 3,156,556
Total Addition/Alteration: 100 1,352,950, 2,533| 66,585,910 119] 2,703,243| 2,820(49,725,848
Total Building Permits 109| 1,947,338 2,758]|115,091,545 129] 4,924,741 3,195(92,957,897
Total Plumbing Permits 185 291,145 2,068| 6,064,323 124] 293,587 1,641| 5,690,342
Total Electrical Permits 141 894,326 2,044| 11,974,216 135 531,660 2,070{12,513,146
Total Mechanical Permits 87| 383,125 964| 9,232,248 74| 400,286 668| 8,004,048
Total Sign Permits 9 59,895 130 511,887 10 48,450 136] 556,145
Total Moving Permits 12 13
Total Use Permits 2 31 2 39
Total Mobile Home Permits 1 37 1 16
Total Sprinkler Permits
Total Window Box Permits
Total Wrecking Permits 8 125

(units) (units)
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What We're
Doing For You:
CWEGH Insurance

TBG Insurance

Gav. Relations

Legal Action

Education

Online Forums
Action Center
Energy Payback
Visit www.bam.ong and

fog-n to th
(nf f

T. 651.646,7959
T: 800.654.7783
W: www.bamn.org

Exacutive Committes

Prasident
Kathe Ostrom

Buildar VP
Monlte Mraz

Associate VP
Pat Golt

2nd Associale VP
Deana Herriot

Secrafary
Todd Bjerstedt

Treasurar
Mike Gohman

Post President

Jim Gander

NAHB Represeniative
Mike McCalvy
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The Board of Water and Soil Resources (BWSR) has been going through Wet-
land Conservation Act rulemaking changes for the past two years. They are in
the home stretch for final rules. BAM and BATC have been at the table discuss-
ing how various rules will affect your ability to build. The following is a
DRAFT of 5 public policy initiatives BAM feels will hamper building and de-
velopment in Minnesota.

BAM and BATC recently met with BWSR to discuss our concerns. Below
BAM proposals are items that BWSR has agreed to change.

Letters of Credit

BWSR is proposing a Letter of Credit (LOC) to assure successful replacement
of a wetland by the applicant. The financial assurance would cover the "'cost of
actions necessary to bring the project into compliance with the approved re-
placement plan specifications and monitoring requirements.” They also propose
to retain portions of a LOC on Wetland Replacement Areas until a final moni-
toring period of 5 years comes to a close. The release of any amount would de-
pend on successful vegetative establishment and completion of the monitoring
period. (See monitoring below.)

BAM proposes a full release of the LOC when the monitoring period is com-
plete.

BWSR proposal- letter of credit will be subjective (not mandatory) and al-
lows the local to make the determination. BWSR agrees that is necessary
not to ask for an additional letter of credit. Tie the assurance already gen-
erated by the LGU.

Monitoring
BAM agrees that monitoring is an important part of the wetland replacement

process to ensure compliance. However, BWSR is proposing that "Any agree-
ments regarding the transfer of monitoring responsibilities must be agreed upon
by both parties in writing and do not release the applicant from the responsibil-
ity to provide replacement as specified in the approved replacement plan."

BAM proposes striking this language. Any contract made between parties
(landowner and builder) ought to be the determining factor for responsibility of
compliance for a wetland replacement.

BWSR has not proposed new language. (continued on next page.)



(BAM Article continued from previous page)

Monitoring, conoét.

BWSR has also added language that would allow the monitoring period drag out for an
unspecified amount of time with out a TEP review. Determination would be left to the
discretion of the local government.

BAM proposes striking this language. A 5-year growing season is timely even with
varying weather conditions for a replacement wetland.

BWSR has tentatively agreed to lower the monitoring period to 3 years of moni-
toring before release of responsibility. They will be allowed to increase the moni-
toring period to 5 years if the goals have not been met. This would be in concur-
rence with a TEP review.

Buffer Areas
Discussions about buffer areas are still ongoing at BWSR and no specific language has
been brought forth.

BAM proposes that all buffer areas be site specific with determination by Local Gov-
ernment Units and a TEP analysis review. This ensures that local conditions, function
and value of wetlands are considered when local government units set the buffer width
consistent to their delegated authority to protect water quality.

At this time, no agreement was made to change language.

Determination of Complete Application
In an effort to interpret Minnesota Statutes 15.99, BWSR has proposed "cit(ing) sea-
sonal constraints as a basis for determining an application incomplete.”

BAM proposes striking this language. BWSR must be consistent with the current law
that allows development upon conditional approval of a plat. This allows builders and
developers to move forward with a project rather than waiting for a whole season to
pass by while allowing BWSR to reinspect for different conditions in the spring.

BWSR understands the discomfort that incomplete application gives the BAM
and BATC. There is general consensus that the language should be modified to
reflect the statute with an appeals process inserted for BWSR if the applicant does
not meet the requirements. The current law does not allow BWSR to appeal if the
applicant doesn't proceed with the replacement properly because the 90-day time-
line has passed for them.
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THE BAM AWARDS THAT WILL BE HANDED OUT:
These will all be presented at the BAM State Convention February 27—March 1, 2009

Citizenship Award:

This award will be given to a member of the Builders Association of Minnesota who has and continues to
display acts of kindness and/or philanthropy toward an organization, shows dedication of time and/or
money to a charitable organization or individual or has other notable civic contributions.

ABEAMO Award (Builders Employing Associ
This award is given each year to a Builder or Remodeler in recognition

of his/her outstanding professionalism in doing business with Associate Members. Builders applying for
this award shall list their subcontractors and suppliers.

Excellence in Service Award:
This award will be presented to a State or Local staff member, based upon service to the association.

Distinguished Business of the Year:

This award will be given to a company. The award will be presented to the company that supports indi-
viduals within their organization and contributes to the local, state, and national associations.

The nomination shall include names of all individuals within said company and the contributions/
committees/participation of each individual.

Associate of the Year, Builder of the Year and Remodeler of the Year:

These awards will be given to an associate, builder and remodeler respectively. These will be awarded
based upon a brief description of the nominee, his or her service to the local, state and national associa-
tions, along with the number of years the individual has been a member, the involvement the nominee has
demonstrated to BAM, and the particular reason for the nomination this year.

Associate of the Year Builder of the Year Remodeler of the Year

Rising Star:

This award will be given to a Builder, Remodeler, or Associate who has not been historically involved in
the Builders Association of Minnesota and, during the previous year, has committed himself/herself to-
wards the service of the Builders Association of Minnesota at an accelerated level.

The Presidentbdés Choice Awar d:
This will be chosen by the President; awarded to a member, company or staff person who has contributed
to the state Association behind the scenes.

The Legacy Award:
This will be selected by BAM’s immediate past-president, awarded to a local association executive officer
for outstanding contributions to the Builders Association of Minnesota.

Local Association Event of the Year Award:
This award will be given to a local association that has organized and held an exceptional event within the
last year (September 1, 2007 - September 1, 2008). Please be sure to complete all areas of the application.

Hall of Fame (MBIF):

This will be determined by the Minnesota Building Industry Foundation Board of Directors. A separate
application form is available for this award.

Business

Individual

We will also recognize our local association efforts through the following awards:
Local Association Membership Growth Award
Local Association Retention Awards




WED thru SUN
W8<avwr April 1-5, 2009

* Best Entertainment Value in Town *
Duluth Entertainment Convention Center - DECC

SEE A GREAT STAGE SHOW presenting:

Bowser and the Stingrays. Bowser is famous from the 50’s style Rock-n-Roll
group Sha-Na-Na. He was last here in 2002, and his act was fantastic. (This is a
tentative act, they have an agreement, but not a contract right now.)

For more information about getting booth space for the 2009 Home Show,
contact Shamrock Productions at 952-431-9630.

Their email address is: info@shamrockprod.com

o= .. DO Business with a Member
s


http://www.shamrockprod.com/
mailto:info@shamrockprod.com

University of Housing Designations!

CAPS-Certified Aging in Place

GMB - Graduate Master Builder

CGA-Certified Graduate Associate

CGR - Certified Graduate Builder
CGB - Certified Graduate Remodeler

NAH B-Designations classes available,
you have nothing to lose and everything to gain!

About NAHB Designation Programs

Professional designations offer excellent opportunities to
improve your skills, advance your career, and be recognized
for your commitment to professional growth.

Designations Events & Courses
Stay informed! Consider attending one of the courses and/or
meetings offered on this topic.

Certified Graduate Associate (CGA)

Learn about the home building business from the best
source possible: builders and remodelers with years of field
experience.

Certified Graduate Builder (CGB)
CGB is an exclusive professional designation designed to
emphasize business and project management skills.

Graduate Master Builder (GMB)
courses are more advanced with in-depth instruction geared
for experienced building professionals.

Certified Graduat eisaRexchgivd e
professional designation designed to emphasize business
management skills as the key to a professional remodeling
operation.

Certified Aging-In-Place Specialist (CAPS)

The CAPS designation program teaches the technical,
business management, and customer service skills essential
to competing in the aging-in-place market.

Certified New Home Sales Professional (CSP)

The CSP designation was designed for specialists in new
home sales to enhance their professional image, increase

their marketability in the home building industry, and sell
more homes! Ask a CSP Expert.

Master Certified New Home Sales Professional (Master
CSP)

This designation acknowledges the continued educational
achievements of graduates of the CSP program.

Ask a Master CSP Expert.

Certified New Home Marketing Professional (CMP)
CMP is the mid-level designation for IRM students who
have completed the marketing intensive IRM courses |
through V. Ask a CMP Expert.

Member, Institute of Residential Marketing (MIRM) The

MIRM designation is the top-level achievement for
professionals in new home marketing. Ask a MIRM Expert.

MIRM Emeritus MIRM (Member, Institute of Residential

Marketing) Emeritus is awarded to retired MIRMs who have
been in good standing for a minimum of 10 years.

Housing Credit Certified Professional (HCCP)

HCCP is a specialized designation for developers, property
managers, asset managers, and others working in the
affordable housing industry.

Certified Leasing Professional (CLP)
The Certified Leasing Professional (CLP) curriculum includes
an overview of multifamily leasing and sales skills.

Registered in Apartment Management (RAM)

RAM is a comprehensive educational and designation
program offered to property management professionals by
NAHB. |

l orE ( CGR)

Advanced RAM The Advanced RAM Program provides a
higher credential in the field of apartment management for the
levels of asset managers, property supervisors, and
management company OWners.

Residential Construction Superintendent (RCS)

The RCS designation series of courses is geared toward the
budding field of superintendents and can benefit current site
personnel wishing to excel in this position.

Certified Active Adult Specialist In Housing (CAASH)
CAASH provides the essential knowledge, tools and skills—
from conducting initial research to design considerations and
features to servicing the customer.

Certified Green Professional (CGP) This designation
teaches builders, remodelers, and other industry professionals
techniques for incorporating green building principles into
homes—without driving up the cost of construction.

Go to: www.nahb.ora/designations for more
information.



http://www.nahb.org/designations

ARROWHEAD BUILDERS ASSOCIATION

HOMES ON PARADE ENTRY FORM & INFORMATION SHEET
May 9-17, 2009
5:30pm — 8pm (weekdays)
12 Noon — 5pm (Sat & Sun)

REGULATIONS & REQUIREMENTS

1. Only paid in full entries will be accepted. No cancellations or refunds.

2. Cost is $750 per entry for ABA members and $1,200 for non-ABA members. The cost for members
entering two homes is $1,400 ($700 per home), three homes $1,950 ($650 per home), four homes $2,400
($600 per home).

3. Asignage deposit of $100 is due at the same time as your entry. ABA will deliver signs to the homes.
Deposit checks will be returned when signs are returned to ABA (must be within 30 days of parade end).
Make checks payable to Arrowhead Builders Association.

You must provide ABA with your Minnesota State Contractor License number.

You must provide ABA with a copy of your Certificate of Insurance (Liability) for each home entered.
Homes must be completed prior to parade opening and available for committee inspection.

Homes will not be expected to have permanent walk or landscaping, but should have walks of some kind
to protect entry.

8. Homes cannot be occupied but may be partially furnished if builder desires.

9. Homes must have finished floors, excluding basements.

10. Application, payment, and insurance info must be received by ABA no later than January 31, 2008.
11. Addresses, location maps, and pictures must be in ABA for publication before February 15, 2008.

No gk

Please review these regulations carefully. Fill out the form below and return with payment and Insurance info
to: Arrowhead Builders Association, 802 Garfield Avenue, Duluth, MN 55802 (make checks out to Arrow-
head Builders Association). If you prefer to pay with credit card please call Sarah at 218-722-5707.

If you are entering more than one home, please attach additional addresses and descriptions on another form.
---------------------------- Detach this portion & return ------ R

Company Name MN Lic #

Company Address

Company Phone Fax

Address/Location of Parade Home

Type of home:  Single family, detached Town Home/Condo
Other
Contact person Phone

Builder’s Signature Date




